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Call for Papers 

Social Media has led to radical paradigm shifts in the ways we communicate, collaborate, consume, 
and create information. Technology allows virtually anyone to disseminate information to a global 
audience almost instantaneously. Information published by peers in the form of Tweets, blog posts, 
or Web documents through online social networking services has proliferated on an unprecedented 
scale, contributing to an exponentially growing data deluge. A new level of connectedness among 
peers adds new ways for the consumption of (traditional) media. We are witnessing new forms of 
collaboration, including the phenomenon of an emergent ‘collective intelligence’. This intelligence of 
crowds can be harnessed in myriad ways, ranging from outsourcing simple, repetitive tasks on 
Amazon Mechanical Turk, to solving complex challenges such as proving a mathematical theorem 
creatively and collaboratively. 

This call for papers welcomes contributions showing:  

1) How to make sense of Social Media data, i.e. how to condense, distill, or integrate highly 
decentralized and dispersed data resulting from human communication, including sensor‐collected 
data to a meaningful entity or information service, or  

2) How Social Media contributes to innovation, collaboration, and collective intelligence. 

We invite papers covering all aspects of Social Media analysis including Social Media in Business 
(especially for Marketing, Innovation, and Collaboration), Entertainment (especially Social News, 
Social Music Services, Social TV, and Social Network Games), as well as Art (e.g. City Installations). 
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Socia l  Media has led to radica l  paradigm

shi f ts  in the ways we communicate,  co l la-

borate,  consume, and create informat ion.

Technology a l lows v i r tual ly  anyone to d is-

seminate informat ion to a g lobal  audience

almost instantaneously.  Informat ion publ is-

hed by peers in the form of Tweets,  b log

posts,  or Web documents through onl ine

socia l  network ing serv ices has pro l i ferated

on an unprecedented scale,  contr ibut ing to

an exponent ia l ly  growing data deluge. A new

level  of  connectedness among peers adds

new ways for the consumpt ion of ( tradi t io-

nal)  media.  We are witness ing new forms of

col laborat ion, inc luding the phenomenon of

an emergent 'co l lect ive inte l l igence' .  This

inte l l igence of crowds can be harnessed in

myr iad ways,  ranging from outsourc ing

s imple,  repet i t ive tasks on Amazon Mecha-

nica l  Turk,  to so lv ing complex chal lenges

such as proving a mathemat ica l  theorem

creat ive ly and col laborat ive ly.  This ca l l  for

papers welcomes contr ibut ions showing: 1)

How to make sense of Soc ia l  Media data,  i .

e.  how to condense, d ist i l l ,  or  integrate

highly decentra l ized and dispersed data

resul t ing from human communicat ion, inc lu-

d ing sensor-col lected data to a meaningful

ent i ty or informat ion serv ice,  or 2) How

Socia l  Media contr ibutes to innovat ion,

col laborat ion, and col lect ive inte l l igence.

We inv i te papers cover ing a l l  aspects of

Socia l  Media analys is  inc luding Socia l  Media

in Business (especia l ly  for Market ing, Inno-

vat ion, and Col laborat ion),  Enterta inment

(especia l ly  Soc ia l  News, Socia l  Music Ser-

v ices,  Soc ia l  TV, and Socia l  Network Games),

as wel l  as Art  (e.g.  C i ty Insta l lat ions).  Ap-

pl icat ions of  Soc ia l  Media in art  may be

understood as a p lay ing f ie ld for t rans lat ing

highly decentra l ized 'soc ia l  data '  into cen-

tra l ized forms of art fu l  express ion, thus

further ing our intu i t ive understanding of

these complex emergent phenomena. The

l is t  of  topics ment ioned below is  nei ther

exhaust ive nor exc lus ive.  Ins ightfu l  art i -

facts and methods as wel l  as analyt ica l ,

conceptual ,  empir ica l ,  and theoret ica l  ap-

proaches (us ing any k ind of research me-

thod, inc luding exper iments,  pr imary data

from socia l  media logs,  case studies,  s imu-

lat ions,  surveys,  and so on) are with in the

scope.

· Informat ion/Web mining (e.g.  opin ion

mining)

· Prognosis (e.g.  t rend and hot topic iden-

t i f icat ion)

· Col lect ive Inte l l igence

· Crowdsourc ing

· Swarm Creat iv i ty,  Col laborat ive Innova-

t ion Networks

· (Dynamic) Socia l  Media Monitor ing

· Sent iment,  Natura l  Language Process ing

· Socia l  Media with in and for Smart C i t ies,

Smart Traff ic ,  Smart Energy

· Socia l  Networks for the col laborat ion of

large communit ies

· User behavior,  soc ia l  interact ion

· Socia l  Network Analys is  (SNA),  semant ic

network analys is

· Socia l  search engines and aggregators

· Socia l  network games

· Personal izat ion and adaptat ion to user

preference

· Trust ,  reputat ion, soc ia l  contro l ,  pr ivacy

· Informat ion re l iab i l i ty,  Web spam, con-

tent authent ic i ty (e.g.,  detect ing 'astro-

turf ing ')

Deadlines

· Submiss ions open unt i l  (extended dead-

l ine) February 6,  2012

· Camera-ready copies of  rev ised papers by

Apr i l  30,  2012

· Pre-Publ icat ion of  accepted papers v ia

Spr inger Onl ine F i rstT in June 2012

· Pr inted vers ion of  th is  Specia l  Issue: Fal l

2012

In addi t ion to complete research papers,  th is

Specia l  Issue wi l l  accept d issertat ion and

conference reports,  as wel l  as pract ica l

project  and innovat ive software descr ipt ions

in order to provide a comprehensive over-

v iew of the current act iv i t ies in th is  area.

Al l  submitted manuscr ipts should be or ig inal

contr ibut ions and not be under considera-

t ion in any other venue. Publ icat ion of  an

enhanced vers ion of  a previous ly publ ished

conference paper is  poss ib le i f  the rev iew

process determines that the rev is ion con-

ta ins s igni f icant enhancements,  ampl i f ica-

t ion or c lar i f icat ion of  the or ig inal  mater ia l .

Any pr ior appearance of a substant ia l

amount of  a submiss ion should be noted in

the submiss ion letter and on the t i t le page.

For inquir ies and submiss ions p lease con-

tact:  Prof.  Dr.  Det lef  Schoder Univers i ty of

Cologne (Koeln) Department of  Informat ion

Systems and Informat ion Management Poh-

l igstr.  1,  D-50969 Cologne, Germany

Phone: +49 / (0)221 470-5325 Fax: +49 /

(0)221 470-5393 URL: http://www.wim.uni-

koeln.de E-Mai l :  schoder@wim.uni-koeln.de
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